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Data Sharing Agreement (“DSA”)
This DSA is entered into between the Mediaocean company signing this DSA as the Provider (“Provider”) and the client or customer signing as the Client (“Client”); each a "Party" and collectively the "Parties". Provider is party to a technical integration agreement with Guideline Solutions, LLC (“Guideline”) pursuant to which Provider provides data integration (“Integration”) into Guideline’s MediaTools platform (“Guideline MediaTools”). This DSA, together with the Order Form, Master Terms & Conditions ("Master Terms”), Data Protection Addendum (“DPA”), and all documents, policies, exhibits, schedules, addenda, and appendices incorporated herein, constitute the “Agreement”. Capitalized terms not defined herein have the meanings in the Agreement.
	DSA Effective Date
	The DSA is effective as of the last date of signature below.

	Governing Master Terms
	[INSERT NAME OF MASTER TERMS EXECUTED BETWEEN THE PARTIES AND EFFECTIVE DATE] [IF AGREED TO VIA LINKS IN OUR ORDER FORM, ADD "MASTER TERMS" AND CREATION DATE OF ORDER FORM]

	Client Data being shared and/or transferred 
	The data elements and integration types set forth in Exhibit A.

	Client (Agency) Name
	[FULL LEGAL NAME OF CLIENT ]

	"Client Data Recipient"
	Guideline Solutions, LLC (via Guideline MediaTools)


Client is an advertising agency managing media buying for one or more brands or advertisers (each, a “Brand”). Client wishes to make Client Data available to Guideline via the Integration for all Brands for which Client manages media buying on Provider’s platform (including Prisma and Spectra), restricted to Advertiser Codes specified by Client in the applicable Organization Form. Any changes to the Advertiser Codes must be updated by the Agency directly in the Organization Form. Client authorizes Provider to share Client Data with Guideline MediaTools via the Integration and implement or assist with necessary application changes to activate the Integration. Client represents and warrants it has authority to act on behalf of each Brand whose data is subject to this DSA and that each Brand has consented to sharing its Client Data. Client will promptly notify Provider if any Brand revokes or modifies consent, and authorization for such Brand will terminate upon notice. Client agrees to defend, indemnify, and hold harmless Provider and its Affiliates from any claims, liabilities, damages, losses, costs, and expenses (including legal fees) arising from: (a) Provider’s transfer of Client Data pursuant to this DSA; (b) breach of Client’s representations and warranties; or (c) any dispute between Client and a Brand regarding authorization to share Client Data. Provider is not liable for any loss or unauthorized access to Client Data once transferred to Guideline MediaTools. This DSA does not amend any other agreement between the Parties.
By signing this DSA, as of the Effective Date, the Parties, acting through their respective duly authorized representatives, agree to the terms and conditions of this DSA.
	CLIENT: [NAME]
	PROVIDER: Innovid LLC

	Signature: 
	Signature: 

	Name:
	Name:

	Title:
	Title:

	Date:
	Date:
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	PROVIDER:  Mediaocean LLC

	Signature: 

	Name:

	Title:

	Date:
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AdTech  ©   Mediaocean    

Data Sharing Agreement   (“DSA”)   This  DSA   is entered into between the Mediaocean company signing this  DSA  as the Provider (“ Provider ”) and the client or customer signing  as the Client (“ Client ”); each a " Party " and collectively the " Parties ". Provider is party to a technical integration agreement with Guideline  Solutions, LLC (“ Guideline ”) pursuant to which Provider provides data integration (“ Integration ”) into Guideline’s MediaTools platform  (“ Guideline MediaTools ”). This DSA , together with   the Order Form,   Master Terms & Conditions (" Master   Terms ”), Data Protection  Addendum (“ DPA ”), and all documents, policies, exhibits, schedules, addenda, and appendices incorporated herein, constitute the  “ Agreement ”. Capitalized terms not defined herein   have the meanings in the   Agreement.  

DSA  Effective Date  The  DSA   is effective as of  the last date of signature below.  

Governing Master Terms  [INSERT NAME OF MASTER TERMS EXECUTED BETWEEN THE PARTIES AND EFFECTIVE DATE] [IF AGREED  TO VIA LINKS IN OUR ORDER FORM, ADD "MASTER TERMS" AND CREATION DATE OF ORDER FORM]  

Client  Data being shared and/or transferred    The data elements and integration types set fort h in Exhibit A.  

Client (Agency) Name  [ FULL LEGAL NAME OF CLIENT  ]  

"Client Data Recipient"  Guideline Solutions, LLC (via Guideline MediaTools)  

Client is an advertising agency managing media buying for one or more brands or advertisers (each, a “ Brand ”). Client wishes to make Client  Data available to Guideline via the Integration for all Brands for which Client manages media buying on Provider’s platform  ( including  Prisma and Spectra ) , restricted to Advertiser Codes specified by Client in the applicable Organization Form. Any changes to the Advertiser  Codes must be updated by the Agency directly in the Organization Form. Client authorizes Provider to share Client Data with G uideline  Me diaTools via the Integration and implement  or assist with  necessary application changes   to activate the Integration . Client represents  and warrants it has authority to act on behalf of each Brand whose data is subject to this DSA and that each Brand has consen ted to sharing  its Client Data. Client will promptly notify Provider if any Brand revokes or modifies consent,  and authorization for such Brand will terminate  upon notice.   Client agrees to defend, indemnify, and hold harmless Provider and its Affiliates from any claims, liabilities, damages, loss es,  costs, and expenses (including legal fees) arising from: (a) Provider’s transfer of Client Data pursuant to this DSA; (b) bre ac h of Client’s  representations and warranties; or (c) any dispute between Client and a Brand regarding authorization to share Client Data.   Provider is not  liable for any loss or unauthorized access to Client Data once transferred to Guideline MediaTools . This DSA does not amend any other  agreement between the Parties.   By signing this DSA, a s of the Effective Date, the Parties, acting through their respective duly authorized representatives, agree to the  terms and conditions of th is DSA .  

CLIENT:   [NAME]  PROVIDER :   Innovid  LLC  

Signature:    Signature:    

Name:  Name:  

Title:  Title:  

Date:  Date:  

    

 

